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BRIEF SUMMARY: Although the Federal Voting Assistance Program (FVAP) was created to ensure that
all service members and their families are aware of their right to vote, military spouses may experience
difficulty voting due to repeated transitions and displacement from their place of residence to be with their
service member spouse or living on a military installation outside of the United States. This study used
Matsusaka’s information theory-based economic model to examine active-duty military spouses’ voting
interest and participation. The theory suggests that most citizens believe it is their duty to vote, but some
choose not to vote due to insufficient information on the candidates. Data from the Defense Manpower
Data Center’s 2010 Post-Election Voting Survey of Active Duty Military Spouses (N = 6,491) were used to
examine two research questions: what factors (e.g., receiving information via different mediums about
voting, voting history, demographics) influence an active-duty military spouse’s (1) voting interest and (2)
voting participation? Results suggest that receiving more voting information, participating in voting in the
past, and being older were linked to a higher likelihood of voting.
KEY FINDINGS

– Receiving more voting information, planning to vote, using the Federal Voting Assistance Program
website (a program that provides military families with tools and information about voting), voting in
2008, and voting within the past 6 years were associated with more voting participation among spouses.
– Voting interest and participation remained high despite absentee status.
– Military spouses who were concerned about the safety and reliability of sending in a ballot online were
less likely to vote.
– Older military spouses and those whose service member spouse was commissioned were more likely to
vote.
– Army spouses were less likely to vote compared to other branches.

IMPLICATIONS FOR FAMILIES

– The first step to voting is registering to vote. You can do this online with the U.S. Election Assistance
Commission. The commission even has a special tab for military families.
– If you are interested in voting, consider signing up for voting information to be sent to you automatically
each year. Some services, such as Vote.org, will send you reminders about upcoming elections.

IMPLICATIONS FOR POLICY MAKERS AND MILITARY LEADERSHIP

– Continue to provide voting information and information on voting options (e.g., absentee ballots, polling
locations) for military families, especially those who are located outside the United States.
– Consider investing resources to enhance voter education and participation as well as improve
awareness of FVAP.
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SAMP L E C HARACT ERIST IC S

6,491 active-duty military spouses

89.9% were women, and 66.7% were White
Age: 18–24 (11.7%), 25–29 (18.1%), 30–34 (18.7%) 35–44 (32.6%), 45+ (18.6%)
Army, Navy, Marine Corps, Air Force, and Coast Guard branches were represented

METHODOLOGY

– Secondary data were utilized from the Defense Manpower Data Center’s 2010 Post-Election Voting Survey
of Active Duty Military Spouses.
– Data were collected from active-duty military spouses using both online and paper/pencil surveys.
– Logistic regression models analyzed the relationship among several individual and contextual factors (i.e.,
intended to vote, received voting information, absentee status, awareness of Federal Voting Assistance
Voting Program, voted in 2008 or the past 6 years, perception of online ballot safety, demographics, and
military characteristics) and two primary outcomes, interest in voting and participation in voting.

STRENGTHS

– This study is novel in the factors associated with military spouse voting participation and interest
have not been thoroughly examined.
– A large, representative sample was used, thereby increasing the likelihood that this information is
generalizable to other military spouses.

LIMITATIONS

– Data were collected in 2010, and thus, some of the findings may not be as applicable to current military
spouses.
– Although this study noted several barriers to voting, it was unclear the extent to which participant
location may have also impacted the results. This information can properly tailor policy efforts
designed to increase voting education and behavior inside and outside of the continental United
States.
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DIMENSIONS OF ASSESSMENT

A D E Q UAT E

— CREDIBLE: Research that is rigorous, transparent, consistent,
and generalizable. This dimension reflects an evaluation of the
study’s scientific methodology.
— CONTRIBUTORY: Research that is original, applicable, and has
the potential to enhance the well-being of military families. This
dimension examines the impact of the study.
— COMMUNICATIVE: Research that is coherent, understandable,
and readable. This dimension assesses how effectively the
authors convey the content of the study.
* These dimensions are adapted from the work of Mårtensson et
al. (2016). For more information on the REACH evaluation
framework and rubric visit: MilitaryREACH.org
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ADDITIONAL INFORMATION

Underlined terms in red font are linked to the definition in the
Military REACH Dictionary. To explore more terms visit: https://
militaryreach.auburn.edu//DictionaryResult. Terms in blue font
are linked to additional resources.
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